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First Impact

Our Journey
I. Profile of an Excellent Greeter
II. Objectives of Greeters
III. Different Strokes for Different Folks
IV. How People feel warmth
V. Tools to Use
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Greeters are to the 
church experience as:

What the 7HH shot is to JROI«
What the RSHQLQJ is to a VSHHFK…
What the RYHUWXUH is to a V\PSKRQ\…
What the ILUVW�LPSUHVVLRQ is to a QHZ�
UHODWLRQVKLS« �
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Profile of an 
Excellent Greeter

1. No Fear
2. Sanguine
3. Sensitive
4. Dependable
5. Attractive

6. $WWLWXGH
7. 6HOIOHVV
8. .QRZOHGJHDEOH
9. 3RVLWLYH
10. *UDFLRXV
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Objectives of Greeters
meet people’s QHHGV
put people at HDVH
make people feel JHQXLQH�LQWHUHVW
make people feel at KRPH
make people feel FRPIRUWDEOH
meet new IULHQGV
make people feel QHHGHG
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Objectives of Greeters(Cont)

make people want to FRPH�EDFN
make people feel ORYHG
make people feel VLQFHULW\
keep the ones we have KDSS\
make people feel LPSRUWDQW
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Different Strokes 
for Different Folks
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Diversity of Visitors
1. /RQJ�WLPH Adventist members—
2. 1HZ Adventist members—
3. 8QFKXUFKHG³but interested
4. )RUPHU Adventists—
5. 2XW�RI�WRZQ Adventist visitors—
6. /RFDO visitors—
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Generational Diversity

6HQLRUV
%RRPHUV
<RXQJ�$GXOWV
&KLOGUHQ
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Ethnic Diversity

(XURSHDQ�GHVFHQW
)LOLSLQR
%UD]LOLDQ
$IULFDQ�$PHULFDQ�
+LVSDQLF
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Remembering Names
,PSUHVVLRQ
5HYLHZ
$VVRFLDWLRQ
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Non-verbal Greeting
S�6PLOH
O�2SHQ�3RVWXUH
F�)RUZDUG�/HDQ�
T�7RXFK
E�(\H�&RQWDFW
N�1RG
S�6SDFH
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Resources
&KXUFK�EXOOHWLQ�
&KXUFK�SURPR�YLGHRV
%LEOHV�
9LVLWRU�&DUGV�
´*XHVWVµ EURFKXUHV�
6FKRRO�EURFKXUH�
9LVLWRU·V�LQYLWDWLRQ�WR�OXQFK�
6PDOO�JURXS�%URFKXUHV�
9LGHR�2UGHU�%ODQNV


